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MOBILE CAMPAIGN FOR BOOKING FLIGHTS TOGETHER

= § | The advertising agency Crispin Porter + Bogusky has developed a
B W Up 2 Far 1" deal by

campalgn for the "C P b

Airlines that only allows
riphones, 100,000 e
members, containing two QR codes that had 1o be seanned by one of
the phones and then led the users to a YouTube video. With the phones
heldl together, the users could vien promeoting a trp to Pars,
for example, and featuring a booking code that could only be fully seen

Scands

offer o

o check out the special

vere sent out to selected

ot the two phones

Online Trend Database

Deeplink

SOURCE:  http.//wwwnutub

trendexploror sond a trend  PFTesport  video INITIATOR: Crispin Porter + Begusky, Swedon L]

@ Interactive tab navigation

Use the interactive tabs
to click your way directly
to the content page.

Link-up to the Online Trend Database

Trendexplorer
This is where you can access the micro-trend
in our online trend database.

Send a Trend
You can use this feature to forward the micro-trend
to business partners and colleagues.

PPT Export
Export the micro-trend
directly to a PowerPoint file.

More images
Call up more images related
to this micro-trend.

Video
Take a look at a video
about the micro-trend.

Deeplink

Deeplink takes you directly
to the micro-trend’ s website
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Intro

“Mobile is becoming the remote control for our lives.”

“Innovation in Mobile is happening rapidly on a global scale - and not
only in Silicon Valley. Our goal is it to showcase the hottest Trends in
Mobile to provide value for brand marketers, advertisers and media
companies worldwide.

How will NFC, Augmented Reality, smarter TVs and our always-on
culture impact your mobile brand strategy?”

Harald
Neidhardt
Founder
MLOVE
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Intro

Who are we?

Harald Neidhardt
Founder MLOVE

Harald is passionate about the Future of
Mobile and its opportunities for brands and
entrepreneurs.

He created the MLOVE ConFestivals as
inspiring global events that bring together
thought leaders and startups in a very
interactive format.

Harald is also Co-Founder and CMO of
Smaato Inc.— a pioneering mobile
advertising company headquartered in San
Francisco. His international experience
includes leading digital agencies, eg.
Pixelpark in New York.

Harald is a frequent speaker on mobile
innovation & mobile advertising and was
named a "Top 50 CMO on Twitter" by Social
Media Marketing Magazine.

He lives in Hamburg and loves to travel.

Nils Muller
CEO & Founder TrendONE GmbH

He lives in the future —
today he is here with us!

Nils Mueller is famous for his stirring future
journeys and for his inspiring journeys to
worldwide Innovation-Hotspots & Trends.

He started his career at the IBM” Innovation
Center. During his Master programme in
Berlin, New York and Milan 2002, he
founded TrendONE, a company that is
specialized in micro-trends and weak
signals.

TrendONE is market leader in identifying
key trends in fast moving branches of
business. Nils Mueller lives with his wife and
three children in Hamburg Blankenese.
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The trend map shows you the origins of the following micro-trends
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Best Practice

Smart tags make life easier

‘,""".' With "Xperia SmartTags", the British mobile phone operator Sony
Ericsson has developed small buttons that can interact with the user's
phone via Near Field Communication (NFC) and enact a set of actions
at specific locations. For example, a tag could be placed on a car and
programmed, when swiped, to automatically launch GPS and turn on
the phone's wifi. At night, a tag near one's bedside table could
automatically launch an alarm application. In this way, the tags make it
much easier for repetitive actions to be carried out.

SOURCE: http://www.sonyericsson.com
trendexplorer send atrend PPT export  video more pictures INITIATOR: Sony Ericsson Mobile Communications AB, UK 6



http://www.sonyericsson.com/cws/products/accessories/overview/xperia-smarttags?cc=gb&lc=en
http://www.trendexplorer.de/go/en/smart_tags_make_life_easier
mailto:?Subject=Trend%20recommendation&Body=http://www.trendexplorer.de/go/en/smart_tags_make_life_easier
http://www.trendexplorer.de/go/en/smart_tags_make_life_easier/export
http://www.trendexplorer.de/go/en/smart_tags_make_life_easier/video
http://www.trendexplorer.de/go/en/smart_tags_make_life_easier/pictures
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Augmented voting for new chocolate bar

ke The food company Nestlé is using an augmented reality app to let
customers vote on a new flavour for its "KitKat Chunky" bar. In total,
there are four candidates that can initially only be bought for sampling
and the one with the most votes will then be added to the roster. The
voting menu appears when scanning the campaign posters using the
blippAR AR app. To ensure that the participants know where to find

the flavours being tested, the app has an alarm feature that alerts them
CHAMESION whenever they are in the vicinity of a store that stocks the Kit Kat
vate foy your Oty A ~ - Chunky variants.

GHOOSEIN
CHUNKY

Champilon using our
app yet? (Hint hint)

Whilst you're there,
check out the latest
exploits of the gurus

in our latest webisode!

B Pinnwand

[ nfo

A Aktivitsten von Freunden
B chunky thampion vote

B Bresk Channe!
-

SOURCE: https://www.facebook.com
trendexplorer send atrend PPT export INITIATOR: Nestlé, UK 7



https://www.facebook.com/kitkatuk?sk=app_326549014039844
http://www.trendexplorer.de/go/en/augmented_voting_for_new_chocolate_bar
mailto:?Subject=Trend%20recommendation&Body=http://www.trendexplorer.de/go/en/augmented_voting_for_new_chocolate_bar
http://www.trendexplorer.de/go/en/augmented_voting_for_new_chocolate_bar/export
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QR code app replaces loyalty cards

"Perx" is an app that uses QR codes in such a way as to make
& OERS conventional customer cards completely unnecessary. Businesses can
- = join the "Perx" network and then appear in the list of participating

e D partners and on a map for users to browse on. When an order is placed,
.Pa? a%e ; the customer receives the respective store's QR code at the checkout

You'll receive a

merchant for chop. Collect and an entry is made in the customer's "Perx" account. Users can also
Download their QR code enough and earn  SPin the Perx wheel for . .. . . .
Perx on your t;sca"hwith rewards instant prizes! spin a wheel of fortune for a chance to win instant prizes, including
mobile erx wnen you .

check out. coupons and discounts.

SOURCE: http://www.getperx.com
trendexplorer send atrend PPT export INITIATOR: Maiplay Pte Ltd, Singapore 8



http://www.getperx.com
http://www.trendexplorer.de/go/en/qr_code_app_replaces_loyalty_cards
mailto:?Subject=Trend%20recommendation&Body=http://www.trendexplorer.de/go/en/qr_code_app_replaces_loyalty_cards
http://www.trendexplorer.de/go/en/qr_code_app_replaces_loyalty_cards/export
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Services

App for tactful phone calls

Telekom Innovation Laboratories in Germany have launched a mobile
application called "Tactful Calling" that enables users to select the topic
and urgency of a call and also allows the people called to politely
TACTFULCALL | NG - decline calls made at unsuitable times. If both users have installed the
; p 4 Ay . app, they can send the subject in a short message before they call or
& '{' 4 just give their contact a "tactful knock”. The person called also has the
‘ = option to reject the call by choosing to call back. This app is free for
Android smartphones.

LS. THE POLITE W/

SOURCE: http://tactfulcalling.com
trendexplorer send atrend PPT export  video more pictures INITIATOR: Telekom Innovation Laboratories, Germany 9



http://tactfulcalling.com/index_en.html
http://www.trendexplorer.de/go/en/app_for_tactful_phone_calls
mailto:?Subject=Trend%20recommendation&Body=http://www.trendexplorer.de/go/en/app_for_tactful_phone_calls
http://www.trendexplorer.de/go/en/app_for_tactful_phone_calls/export
http://www.trendexplorer.de/go/en/app_for_tactful_phone_calls/video
http://www.trendexplorer.de/go/en/app_for_tactful_phone_calls/pictures
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DOWNLOADS OF TOP 10 FREE APPS IN USA, EUROPE & ASIA FOR ANDROID

DOWNLOADS OF TOP 10 FREE APPS IN USA

DOWNLOADS OF TOP 10 FREE APPS IN EUROPE

DOWNLOADS OF TOP 10 FREE APPS IN ASIA

Ol Google Search 01 Google Search O]_ LG U+ Call S8t 20|
Google Inc. Google Inc. +0 \g LG Uplus Corp
+6 +6 + =
7,862,000 DOWNLOADS, TOOLS 1,838,000 DOWNLOADS, TOOLS 3.849.000 DOWNLOADS, LIFESTYLE
02 Facebook for Android 02 _ Gmail 02 5 D phone decor collection 2
Facebook -M‘ Google Inc. - R Hitways
+2 -1 + T
7,568,000 DOWNLOADS, SOCIAL &= 1,613,000 DOWNLOADS, COMMUNICATION -0 1.444.000 DOWNLOADS, ENTERTAINMENT
03 Gmail 03 Facebook for Android 03 R Kakao Card (3}7t23tE)
‘Mi Google Inc. n Facebook = kakao
+2 - 7,159,000 DOWNLOADS, COMMUNICATION +1 1,573,000 DOWNLOADS, SOCIAL NEW N 1.135.000 DOWNLOADS, LIFESTYLE
04 Y YouTube 04 Yi YouTube 04 ASHRDAE2
0u Google Inc. ou Google Inc. Lunosoft Inc.
+2 Tube -2 Tube *o
5,415,000 DOWNLOADS, MEDIA AND VIDEO 1.051.000 DOWNLOADS, MEDIA AND VIDEO 926.000 DOWNLOADS, CARDS
05 r = Brightest Flashlight Free™ 05 & SpeedCar 05 Moshimo Camera (EVEHAT)
} GoldenShores Technologies, LLC o a 000 studio AITIA (BELEH#A &)
+3 +119 + ©,
kl’ 4,444,000 DOWNLOADS, TOOLS 1.046.000 DOWNLOADS, CASUAL -0 ElE) 900.000 DOWNLOADS, ENTERTAINMENT
06 . Voxer Walkie-Talkie PTT 06 Sketch n Draw 06 ‘ gig|d=3
5 H Voxer +0 Abhishek Kumar 5 HitwWays
+ -
3,738,000 DOWNLOADS, COMMUNICATION - 905.000 DOWNLOADS, CASUAL 822.000 DOWNLOADS, MEDIA AND VIDEO
07 Voice Search 07 Air Penguin 07 F T E0 SHIAES
Q Google Inc. GAMEVIL Inc. 3 (©BrainPub
+8
-4 3,322,000 DOWNLOADS, TOOLS +65 745.000 DOWNLOADS, ARCADE £ 799.000 DOWNLOADS, LIFESTYLE
08 UNO™ FREE 08 Finger Print Security Scanner 08 LINE
Gameloft INOX APPS NAVER Japan
* op p
- FREE! 2,919,000 DOWNLOADS, CARDS 721.000 DOWNLOADS, ENTERTAINMENT 796.000 DOWNLOADS, COMMUNICATION
09 [ ] PicsArt - Photo Studio 09 Voice Search 09 Gamesooni 2 (#=£012)
PicsArt Google Inc. 4 LADYBUG
_ +
e - 2,876,000 DOWNLOADS, PHOTOGRAPHY 6 711.000 DOWNLOADS, TOOLS 748.000 DOWNLOADS, ENTERTAINMENT
10 Google Maps 10 Brothers In Arms® 2 Free+ 10 Galaxy Choice
¢ I Google Inc. Gameloft tGrape Inc.
-4 -~ to to

2,731,000 DOWNLOADS, TRAVEL & LOCAL

704.000 DOWNLOADS, ARCADE

687.000 DOWNLOADS, TOOLS




MLOVE Mobile Trend Report The rights of use are granted to the company’s internal employees.
offers you 40 pages featuring:

The contents can be used exclusively within the company or for
customer projects. MLOVE Mobile Trend Report must not be

. . . systematically forwarded externally. All prices are exclusive of the
35 Micro-Trends — mobile sector and cross-industry |gga"y applicgtble VAT. Y-AP

Insights — market research data by Xyologic
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You can order the MLOVE Mobile Trend Report ) .
as a single issue (350 Euro) here: _ MLOVE Mobile
Smart tags make life casier Trend chﬂl't-

http://go.trendone.com/B3NNW

For an annual subscription (12 issues, 4.200 Euro per year)
please contact Peter von Aspern, v.aspern@trendone.com For questions please contact trendreport@mlove.com
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MLOVE ConFestival 2012

MLOVE ConFestival USA MLOVE ConFestival Europe MLOVE ConFestival Japan
Monterey, CA Berlin, Germany Fall 2012
April 24 - 26, 2012 June 27 - 29, 2012

mloveconfestival.com

DISCLAIMER 2012 COPYRIGHT ALL RIGHTS RESERVED.
THE DOCUMENTED TRENDS IN THIS PRESENTATION AND TRENDS THESES ARE INTELLECTUAL PROPERTY OF TRENDONE GMBH AND ARE SUBJECT TO THE APPLICABLE
COPYRIGHT LAWS. THE PICTURES ARE USED ONLY FOR RESEARCH AND ILLUSTRATION PURPOSES. THEY ARE NOT FREE FOR PUBLICATION.
© 2012 MLOVE ConFestival UG ® MLOVE is a registered trademark used under license.



“The MLOVE ConFestival cemented
Its reputation as a ‘TED for Mobile’ by
spoiling attendees with three days of

Inspirational talks and workshops”

(e 9]

Contagious Magazine

Passion. Inspiration. Future of Mobile.

The MLOVE ConFestival focuses on innovative mobile opportunities
for brands, start-ups and agencies — and the impact of mobile as a social catalyst for positive change.
CEOs, innovators and entrepreneurs share, learn and cross-pollinate ideas with scientists,
artists and international thought leaders.

mlove.com
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